
|  E D U C A T I O N  |

|  C U R R E N T  R O L E  |

|  S K I L L S  |

U N I V E R S I T Y  O F  T H E  
C R E A T I V E  A R T S
B A  ( H O N S )

FA S H I O N  P R O M O T I O N

M a r k e t i n g  D e g r e e  

2 0 0 9  -  2 0 1 2
•

FA S H I O N  A T E L I E R  -  B T E C

2 0 0 8  -  2 0 0 9
•

P R E S D A L E S ,  H E R T S
A - L E V E L S

2 0 0 6  -  2 0 0 8

G C S E S

2 0 0 0  -  2 0 0 6

•  A d o b e  C C

•  S k e t c h u p  P r o

•  M a i l c h i m p  

•  S h o p i f y / W o r d p r e s s

•  B r a n d  S t r a t e g y
•  B 2 B  &  B 2 C  M a r k e t i n g  S t r a t e g y   

•  C r e a t i v e / A r t  D i r e c t i n g

•  E v e n t s  P l a n n i n g / E x e c u t i o n

•  C o p y w r i t i n g

•  T r a d e  S h o w / E x h i b i t i o n  S t a n d    

 D e s i g n
•  P r i n t  a n d  C o l o u r  T h e o r y  

•  P a c k a g i n g  D e s i g n  &  D e v e l o p m e n t

•  A g e n c y  &  P e o p l e  M a n a g e m e n t

D A L S T O N ,  L O N D O N
07 8 4 3  9 0 5  4 1 0
d . e . c o o m b e s @ g m a i l . c o m

S A S S  &  B E L L E

HEAD  OF  BRAND
2 0 2 3  -  P r e s e n t

Taking on the Head of  Brand role in  an off ic ia l  capacity  
-  cont inuing many of  the responsibi l i t ies of  Market ing 
Manager.  Repor t ing direct ly  into the Managing Director  
and heading up the wider  Brand & Market ing 
Depar tment ;  made up of  the Market ing and Product  
Design teams.  Dr iv ing B2B and B2C sales whi lst  
owning the Brand Strategy and al l  market ing and 
content  creat ion across the business.

•
MARKET ING  MANAGER  -  BRAND
2 0 1 8  -  2 0 2 2

Joined the business at  the star t  of  a per iod of  
s ignif icant  change,  as the company aimed to 
reposit ion from a smal l  goods manufacturer  to a gif t  
and homeware brand.
Hired and headed up the new Market ing Team -  
overhaul ing the v isual  ident i ty  of  the company whi lst  
bui ld ing and implementing al l  market ing and creat ive 
processes from the ground up.

•  People Management:  Hired and manage a team of  s ix
•  Campaign Management:  Owning the planning   
 and execut ion of  a l l  content  creat ion across Trade   
 and Retai l  channels .
•  Brand:  Owning the Brand Strategy and Act ivat ions,    
 p lus developing Brand Guidel ines and Values.    
 Act ing as a Brand Guardian to ensure they are   
 adhered to  across product ,  packaging and comms.
•  Strategy:  React ing to recent  economic and    
 environmental  events ,  by moving many of  our  B2B   
 events-based market ing effor ts  to a d ig i ta l  format.    
 Results:  Record pre-orders of  stock.
•  Customer Retention:  Developing and implement ing   
 a  B2B customer loyal ty  scheme;  segment ing    
 customers through their  shopping behaviour  and   
 business needs.  
 Results:  Increased retent ion and AOV through   
 targeted market ing campaigns.
•  Events:  D i rect ing and implement ing the    
 end-to-end global  t rade show and events schedule.  
 Results:  300% increase in  new customers and   
 record orders taken at  t rade events.
•  Sustainabi l i ty:  Implement ing and leading The   
 Sustainabi l i ty  Committee ;  holding the company   
 and staff  accountable for  their  eco-promises.



V E N O M  LT D .
CREAT IVE  MANAGER
(BRAND  &  MARKET ING)
2 0 1 5  -  2 0 1 8

•  Heading up a ful l  rebrand of  the Val iant   
 brand that  s i ts  under the Venom umbrel la.
•  Company rebrand and rebui ld of  B2B/B2C  
 website.  Results:  Conversion rate of  6%  
 up from 0.5%
• Owning al l  creat ive market ing act iv i ty  and  
 act ing as brand guardian for  a l l  four    
 in -house brands as wel l  as l icensed   
 par tners
•  Working in  par tnership with brands to   
 br ing products to market  -  Or la Kiely ,  Cath  
 Kidston,  ASOS,  Joules,  Sony and more. . .
•  Managing and col laborat ing with designers  
 and marketeers ( internal ly  and external ly) .
•  Ar t  d i rect ing campaigns and photo shoots.
•  Designing and execut ing events & special ist   
 t rade shows.

•  Visi t ing factor ies and suppl iers in  Europe,   
 USA and Far  East
•  Developing in-house brand guidel ines.
•  Designing concepts for  commercial ly  v iable  
 products & packaging.
•  Managing PR agencies.

•

V E N O M  LT D .
MARKET ING  &  DES IGN  EXEC .
2 0 1 3  -  2 0 1 5

•  Managing two apprent ices
•  Producing digi tal  and pr inted market ing  
 campaigns/mater ial  in- l ine with brand  
 guidel ines.
•  Packaging/product  design and development

|  P R E V I O U S  E X P E R I E N C E  |

INTERNET  G I F T  STORE
D IG I TAL  DES IGN  
COORD INATOR
2 0 1 3

•

RMG PROPERTY  
MANAGEMENT
ARCH IVE  ASS ISTANT  ( T EMP)
2 0 1 2

•

ARCAD IA  -  TOPMAN
V ISUAL  MERCHAND ISER
2 0 1 1  -  2 0 1 2

•

BOUX  AVENUE
V ISUAL  MERCHAND ISER
2 0 1 1

•

MONSOON ACCESSOR IZE
V ISUAL  MERCHAND ISER
2 0 0 6  -  2 0 0 8


